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In the Social Circle

ou may be surprised to hear this, but if you haven’t already
joined Facebook you should probably do so soon. Research
shows that most business executives and CEOs will also be
joining Facebook at some point this year. The fact is, social media
is having a profound impact on businesses, and the corporate world
is adjusting.
You may think Internet sites such as Facebook, Twitter,

LinkedIn and YouTube are for teenagers to talk to friends and

but businesses and professionals are increasingly utilizing these
technology platforms for a number of reasons, particularly the superb networking and
branding opportunities they provide.

Still not convinced? Let’s look at the past presidential election as an example. Many
experts credit the Obama campaign’s use of the Internet as playing a significant role in
winning the election. Long before Barack Obama was even named the Democratic nominee
for president, his campaign was utilizing the Internet to organize and collaborate with
volunteers and supporters throughout the country.

Obama was able to connect with voters in unprecedented ways: an on-line answer center
allowed voters to submit questions to which the campaign posted answers for all to view;
interactive polls demonstrated exactly where Obama stood against other candidates; and sup-
porters were able to donate money via easy-to-use websites. The Obama campaign also took
advantage of YouTube for free advertising.

It is said that Obama used the Internet to organize his supporters in a way that would have
in the past required an army of volunteers and paid organizers on the ground. His embrace
of technology also allowed him to connect with young voters. These young Generation Next
voters—the first generation to be raised entirely on advanced technologies—are now old
enough to vote, are entering the workforce and are your new customers.

So the question is, how will you communicate with these customers?

The nice thing about sites such as Facebook and YouTube is that they are available to
absolutely everybody and they don’t cost a thing. By setting up a Facebook account for your
dealership, you can provide information about who you are and the services you offer. You
can also build your professional network and customer base through the social networking
aspect of the site. You can include pictures of recent installations, and you can even use the
site for follow-up correspondence with customers. The opportunities are endless as the
technology continues to evolve.

Let social media be yet another platform to reach your customers. You will build brand
recognition as well as your customer base, and you will connect with new, younger customers.
After all, the technology is free and everybody is using it. You don’t want to be left out of the

social circle.

W\&, ,HW Stephanie Harris, managing editor

sharris@sgcmail.com

coming up next month

The May issue of Water Quality Products will feature a focus on softening, disinfection,
arsenic removal, WQA forum, IOA column, sales solutions and a WQA Aquatech USA
2009 wrap up. Be sure to visit www.wgpmag.com for daily industry news updates.
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share photos—or perhaps you've never even heard of these before—

© © ¢ 0 0 0 0 000000000000 00000 0000000000 0000000000 0000000000000 000000000000 0000000000000 0000000000000 000000000 000000000000 0000000000000 0000000000000 00

SWATER-robucrs

3030 W. Salt Creek Ln., #201, Arlington Heights, IL 60005-5025
tel: 847.391.1000 fax: 847.390.0408

editorial staff
wqpeditor@sgemail.com

Editorial Director
Managing Editor
Associate Editor
Associate Editor
Associate Editor

Graphic Designer

Production Editor

Web Editor
Web Production Editor

Neda Simeonova
Stephanie Harris
Caitlin Cunningham
Clare Pierson
Rebecca Wilhelm
Melissa Rosenquist
Jason Kenny

Adam Terese

Morgan Jeffrey

advertising & sales

National Sales Manager
dheidkamp @sgemail.com

Regional Sales Manager
hmadril@sgemail.com

Specialty Sales Representative
amcadams@sgemail.com

Classified Ad Sales Manager
daly@sgemail.com

Internet Sales Representative
mmamour@sgtmail. com

Advertising Contract Manager
smarcinko@sgemail.com

Reprint Coordinator
amiller@sgemail.com

Don Heidkamp
847.391.1047

Heather Madril
480.941.0510, ext.24

Amanda McAdams
847.391.1031

Donna Aly
480.941.0510, ext.13

Michael Mansour
480.941.0510, ext. 16

Shirley Marcinko
847.391.1028

Adrienne Miller
847.391.1036

management

Vice President/Publisher
Production Manager

VP Events

VP Custom Publishing &

Creative Services

Director of Circulation

Dennis Martyka
dmartyka@sgcmail.com

Scott Figi
sfigi@sgemail.com
Harry Urban
hurban@sgemail.com

Diane Vojcanin
dvojcanin@sgemail.com

Mike Serino
mserino@sgcmail.com

corporate

Chairperson
President/CEQ
Sr. Vice President

Chairman Emeritus

K.S. Gillette

E.S. Gillette

A. O’Neil

H.S. Gillette (1922-2003)

editorial advisory board

Rick Andrew

Francis Boodoo

Frank Brigano, Ph.D.

Dan Cammack

Alan Leff, Ph.D.

Myron Lupal, BA, CWS VI

Wes McGowan
Marianne Metzger

Jeff Roseman, CWS VI

«7BPA

WORLDWIDE"

NSF International
Purolite

KX Technologies LLC
TexSon Water, Ltd.
Primo Water Corp.

R-Can Environmental, Inc.,
a Trojan Technologies Co.

Wes Max Consulting, Ltd.
National Testing Labs

Aqua lon Plus+ Technologies

riim
g HLEH \\ American Water
- :I.,'l.-l krp ‘ Works Association




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles false
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Gray Gamma 2.2)
  /CalRGBProfile (Apple RGB)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket true
  /DefaultRenderingIntent /Default
  /DetectBlends false
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Remove
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile (Color Management Off)
  /AlwaysEmbed [ true
    /Symbol
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages false
  /ColorImageDownsampleType /Average
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages false
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages false
  /GrayImageDownsampleType /Average
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages false
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages false
  /MonoImageDownsampleType /Average
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly true
  /PDFXNoTrimBoxError false
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (U.S. Web Coated \050SWOP\051 v2)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /False

  /SyntheticBoldness 1.000000
  /Description <<
    /DEU <>
    /FRA <>
    /JPN <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /ENU (Use these settings to create PDF's if you are not downloading low Res ads from AdSpring.)
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


